
Program Overview 

 Objective: Drive buy rate across the category by becoming the brands 

of choice for screentime snacking during summer entertaining occasions 

 Timing: 07/07/19 - 08/03/19 

 

Data to Insights 

 The top occasions in which Mondelēz brands are consumed are related 

to screen time. 

 56% of Millennials love hosting parties and entertaining at home 

 Top activities while snacking: 

 Watching TV 24% 

 On the internet 9% 

 Nearly 70% of in-store snack purchases are unplanned and frequently 

occur in the checkout aisle or when meandering center store 
 

(Source: NPD-2 yrs. ending March 2018) 

SAVE $2.00 
W HEN YOU BUY THREE (3 )  

PARTICIPATING NABISCO COOKIES 

OR CRACKERS (7  OZ OR LARGER)   

Of fer  Val id  07/07/19-08/03/19 

 

2019 Summer Scale: 
SCREENTIME FAVORITES 

PARTICIPATING 
BRANDS 


